BBA HONS. (3RD SEMESTER)

CORE PAPER 5 (C-5):  FINANCIAL MANAGEMENT (100 Marks)
Unit-I: Introduction: Definition, Scope, Objectives of financial Management; The goal of a Firm: Profit Maximization vs. Wealth Maximization; Financial Functions – Financing, Investment and Dividend decisions; the role of a Finance Manager; An overview of financial markets and institutions in India.  Time Value of Money: Concept; compounding and Discounting Concepts.

Unit-II: Financial Statements and Financial Statement Analysis: Meaning, Nature, Importance and Limitations of Financial Statements; Meaning, Objectives, Types and Methods of Financial Statement Analysis; Ratio Analysis:
Meaning, Utility, Limitations, process of Analysis, Classification of Accounting Ratios, Important Accounting Ratios used in measuring liquidity, solvency, profitability and managerial efficiency, Computation and Interpretation of these Ratios. Analysis of Changes in Financial Position: Funds Flow statement: concept and Purposes of Funds Flow Statement, Preparation of Funds Flow Statement. Cash Flow Statement: Concepts and Purposes of Cash Flow Statement, Preparation of Cash Flow Statement-General, AS-3. 

Unit-III: Working capital management: Concepts, Nature, Significance, and Components of Working Capital; Working Capital Cycle; Factors determining Working Capital Requirements and Forecasting Working Capital.

Unit-IV: Cost of capital: Concept and Significance; Costs of various Sources of Capital; Weighted average cost of capital.  

Unit-V:
Capital Budgeting: Concept, Features, Process and Significance of Capital Budgeting; Evaluation Criteria – Account Rate of Return, Pay Back Period, Net Present Value, Internal rate of return.

Suggested Readings:

1. Financial Management – Khan & Jain; Tata McGraw Hill.

2. Financial Management – Prasanna Chandra; Tata McGraw Hill.

3. Financial Management – I.M. Pandey; Vikas Publishing House.

4. Financial Management – Ravi. M. Kishore; Taxmann.

5. Fundamentals of Financial Management – Chandra Bose; PHI.

CORE PAPER 6 (C-6):  MARKETING MANAGEMENT (100 Marks)

Unit-I: Marketing – scope, nature, definition, core marketing concepts and marketing environment, recent trends in marketing in India. Tele Marketing, Marketing on Web.

Unit-II: Developing marketing opportunities and strategies, consumer and business buyer’s behavior; Segmentation, Targeting and positioning (STP) for competitive advantage, Marketing Information System (MKIS) and Marketing Research.

Unit-III: Developing the concept of marketing mix, managing the product – types of consumer and industrial products. Product related decisions, product line, product mix, product life cycle (PLC), new product development, branding and packaging decisions.

Unit-IV: Pricing of products: Pricing considerations and approaches, strategies and methods. Managing marketing channels, channel design decisions, channel dynamics, managing retailing, wholesaling and market logistics.

Unit-V: The communication process, developing effective communication, deciding on the marketing communication mix, managing advertising, sales promotion and public relations. Managing sales force.

Suggested Readings:
1. Marketing Management – Kotler, Philip; Prentice Hall of India Publications, new Delhi.
2. Marketing Management Ramaswamy, V.S. and Namakumari, S; McMillan India Ltd., New Delhi.
3. Marketing Management Strategy and Cases – Dalyrample, J.D. and Parson, J.L.; John Wiley and Sons.
4. Contemporary concepts and Practices – Schoell, W.F.; Allwyn and Baycon Inc., New York.
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CORE PAPER 7 (C-7):  COMPUTER FUNDAMENTALS (100 Marks)

Unit-I: Introduction to Computer-Definition of Computer System; Evolution of Computer–a brief history; Classification of computer; Generation of Computers.

Unit-II: Computer System Architecture–Definition of Hardware; Basic units of Computer System; CPU–Control Unit, ALU; Memory module – Primary Memory, Secondary Memory– definition, classification, features and functions; measuring unit of memory – Bit, Byte, KB, MB, GB; Input Devices – Keyboard, Mouse, Scanner, Output Devices – Monitor, Printer.

Unit-III: Introduction to Number System – Positional and Non Positional number system; Various Number system-Decimal, Binary, Octal Hexadecimal; Number system conversions–working with integer and fractional number; Simple binary arithmetic – addition, subtraction, multiplication, division.

Unit-IV: Introduction to Software – Definition of Software; Classification of Software; Booting process; Working concept of Word processing S/W, spreadsheet S/W, Accounting S/Wand DTP (Desk Top Publishing) S/W.

Unit –V: Introduction to Operating System–Definition of OS; Functions of OS, basic concept of different type of OS- batch processing OS, Multitasking OS, Multi-user OS, Network OS.
Suggested Readings:
1. Fundamentals of Computers–U. Rajaraman.

2. Computers Fundamentals–P.K. Sinha.

3. Computer Concepts and Applications – Sanders H. Donald.

4. Management Information System–W.S. Jawadekar; Tata McGraw Hill.

5. Management Information System–Kenneth C. Laudon & Jane P. Laudon; Pearson Books.

GENERIC ELECTIVE 3 (GE-3)

(Any One Elective to be chosen)

BUSINESS MATHEMATICS (100 Marks)
UNIT-I:  Laws of Indices, A.P., G.P., with Business Application.

UNIT-II: Theory of Quadratic Equations-   Function,   Number and Nature of Roots, Simultaneous Quadratic equations.

UNIT-III: Logarithms – Definitions, Laws,  Basic  Properties;  Antilogarithm-characteristics and  Mantissa; Use of Logarithmic and Antilogarithmic Tables; Business Application of Logarithms, Compound Interest & Annuities – Concept of present value and amount of a sum; Types of  annuities; Present value and amount of an annuity.

UNIT-IV: Permutation-Definition, General Principle, Permutation of things when they are (i) all different (ii) not all different (iii) repeated (iv) in a ring; Restricted Permutation; Combination – Definition, Combination of things all different; Restricted Combination; Grouping; Statement of Binomial Theorem.

UNIT-V: Determinants – concepts, types, properties; addition and multiplication of determinants.    Matrices – definition,    types;    addition    and multiplication of matrices; rank of a matrix; solution of linear equations by matrix method.

Suggested Readings: 

1. Business Mathematics: V. K. Kapoor, Sultan Chand & Sons. 

2. Business Mathematics: R. S. Soni, Pitambar Publication. 

3. Mathematics for business & Economics: Holden, McMillan. 

4. Business Mathematics: N. G. D. Allen, McMillan. 

5. Business Mathematics: N. K. Nag, Kalyani Publishers.
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RETAIL MARKETING (100 Marks)

UNIT-I: Introduction to Retailing: Concept of retailing, functions of retailing, terms and definitions, retails types, retail industry in India, importance of retailing.
UNIT-II: Understanding the Retail Consumer: Retails consumer behavior, Factors influencing the retails consumers, customer decision making process, market research for understanding retail customer.
UNIT-III: Retail Market Segmentation and Strategies: Market segmentation and its benefits, kinds of markets, strategies for effective market segmentation, strategies of penetration of new markets, growth strategies, retail value chain.

UNIT-IV: Retail Location Selection: Importance of retail locations, types of retail locations, factors determining the locations decisions, steps involved in choosing a retail locations.

UNIT-V: Emerging Trends in Retailing: Change in nature of retailing, organized retailing, modern retail formats, Challenges faced by the retail sectors.

Suggested Readings: 

1. Retail Management: Bajaj, Chetan; Tuli Rajarshi; and Srivastava, Nidhi, Oxford University Press. 


2. Retailing: An Introduction: Cox, Roger and Raul Brittain, , Prentice Hall, London.


3. Retail Marketing Management: Gilbert, David;, Fianacial Times, Prentice Hall, London.

4. Retail Management Functional Principles and Practices: Vedamani, Gibson G., Jaico Publishing House.

SKILL ENHANCEMENT COURSE 1 (SEC-1)
(Any One Elective to be chosen)

COMPUTER APPLICATIONS (50 Marks)
Unit-I: Introduction  to  INTERNET  –  Definition  of  INTERNET,  INTRANET EXTERNET; Hardware and software of INTERNET – Modem, Web Browser, Concept of E-mail, Web Server, Web Page, Web Sites and WWW (World Wide Web); Some important terminology – HTTP, URL, FTP, DNS; Definition of Hypertext; Basic concept of HTML and static webpage development using HTML.

Unit-II: Practical Application (For the purpose of internal Assessment) MS- OFFICE XP, WINDOWS’98,    WINDOWS    XP,    TALLY,    DTP SOFTWARE.

Unit-III: Information System :  Definition of System ; Characteristics of system ; Role of Information systems at different level ; MIS and Management Process – Definition of MIS ; Role of MIS in an organization. 

Unit-IV: Major Information Systems of an Organization TPS, MIS, DSS, ESS definition ,functions characteristics and benefits, introduction to Functional Information.

Suggested Readings:
1. Fundamentals of Computers – U. Rajaraman.

2. Computers Fundamentals – P. K. Sinha.

3. Computer Concepts and Applications – Sanders H. Donald.

4. Management Information System – W.S. Jawadekar; Tata McGraw Hill.

5. Management Information System –Kenneth C. Laudon & Jane P. Laudon; Pearson Books.

COMMUNICATIVE ENGLISH (50 Marks)

Unit-I: Principal of Letter writing, Planning and Business Letters, Structure and lay out, Specimen letters.

Unit-II: Writing of Business Reports, nature, importance formal reports and Routine report structure and layout.
Unit-III: Guidelines for writing project reports, Quotations and orders.
Unit-IV: Writing effective memos, Secretarial Practices in Business Organisation.
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Suggested Readings:
1. Business communication-Theory and Applications- Lesikar, R. & Petit, J.; All India Traveller Book Seller. 

2. Basic Managerial Skills for All -McGrath, E. H.; Prentice Hall of India.

3. Business Communication- Balasubramanyam; Vikas Publishing House, New Delhi.

4. Business Correspondence and Report Writing–Sharma and Mohan; Tata McGraw Hill.

5. Business Communication: Concepts, Cases and Applications – Chaturvedi & Chaturvedi; Pearson     Education.
